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Intellectual property rights (IPR) refer to legal protections given to creative and original
creations of the human mind. These can include inventions, literary and artistic works, symbols,
names, designs, and trade secrets etc. These rights grant creators and owners’ exclusive control
over their creations, allowing them to decide how their ideas and works are used, reproduced,
or distributed. IPR aims to encourage innovation, protect the rights of creators, and promote
the growth of industries by ensuring fair competition and rewarding individuals for their
inventive and creative efforts.

Understanding IPR is crucial for both creators and consumers, as it supports innovation,
protects creators' rights, fosters economic growth, and promotes fair competition in various
industries.

Different types of IPR are Copyrights, Trademarks, Patents, Trade Secrets, Geographical
Indication, Industrial Design etc. Copyright grants the author the exclusive legal authority, for
a limited period of time, to reproduce, distribute, publicly display, or create derivative works
of their literary, artistic, or musical creations. Intellectual property is protected through
exclusive rights for reproduction, distribution, display, performance, and modification. A
Trademark is a distinctive symbol (unique identifier), a logo, a name, a phrase, or a design used
by a business or source to identify and distinguish its goods or services from those of others.
Customers can easily identify the different products or services in marketplace with the help of
Trademarks. Trademarks play a significant role in branding. Patents provide inventors with
exclusive rights for a limited time to use, make and sell their inventions. It promotes innovation
and reward inventors. Trade secrets refer to confidential business information that provides a
competitive advantage to a company. Trade secrets are kept confidential. They can include a
wide range of information, such as formulas, processes, techniques, customer lists, pricing
strategies, and marketing strategies. Geographical Indications refer to the words, qualities or
symbols that describes about the origins of the product and the reputation is attached because
of the origin. It is essential that the qualities, reputation etc must be because of the place of the
origin. Industrial design is a branch of IPR that focuses on protecting the visual and aesthetic
aspects of a product's design. It refers to the ornamental or aesthetic features of a product that
result from its specific arrangement of lines, shapes, colours, textures, materials, or patterns.
Industrial design rights aim to safeguard the unique and appealing visual appearance of a
product. By protecting the visual appearance of products, industrial design rights encourage
innovation, reward creativity, and foster healthy competition in the marketplace.

There are National Laws and International Treaties and Agreements which establish minimum
standards of protection and provide a framework for international cooperation in intellectual
property matters.

Safeguarding intellectual property preserves creativity and fosters innovation. The processes
present both challenges and opportunities.
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